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1. Introduction
A characteristic feature of the modern world economy is progressing
internationalization and globalization processes of economic activity. These
phenomena influence the environment of market players, creating unprecedented
conditions for the behaviour of these entities. The companies have a broad choice
of options: they can take the initiative with respect to the environment, seek new
sources of competitive advantage and to distance competition, or adapt to the
realities and challenges of the environment. Currently, one of the biggest challenges
faced by the company, is the globalization of the economy. Despite numerous
market barriers, the companies often recognize development opportunities in
the internationalization of business, defined broadly as a process of increasing
involvement of enterprises in international markets trying to compete effectively
in international markets. It applies not only to large companies aspiring to play
the role of international players, but also small and medium-sized enterprises
(SMEs), which became important participants in the internationalization and
globalization processes.
In European Commission report (2016) it is highlighted that SMEs creates
60% of the EU28 GDP and 69% of the employment, among which Poland has
around 4 million registered SMEs. Additionally, SMEs make 99.9% of all economic
entities in the country, employing almost 6.7 million people, what constitutes 70%
of the active labour force (CSO, 2011). Companies which started basic exporting
and investing abroad noted significant turnover growth. For instance, more than
50% of SMEs which start international activities reporting increasing turnover
(Accaglobal.com., 2018).
The 1990s brought a key change for the business situated in the Central
and Eastern Europe, bringing to them new opportunities to grow (Meyer and
Gelbuda, 2006). At this time, entrepreneurship needed to face chaos on the
market due to lack of basic institutional framework such as reliable infrastructure
and lack of trade agreements (Johannisson, 1995). Recently, scholars (Meyer and
Gelbuda 2006) highlight, companies are obliged to manage activities and face
dramatic institutional change and immense uncertainty. Recent shift in political
system will not provide better future for the companies, as independent media
suggest (e.g. The Economist, 2017).
Rapid increase in international economic exchanges have made national
economies very open to the world economy. Many economic analyses have
been devoted to exploring the effects of internationalization on macroeconomic
policy options and national competiveness. Since economy and politics are
linked, there is reason to expect the impact of domestic politics, which influence
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national economies, on the world economy. Nonetheless, in the literature
scholars identified gaps concerning internationalisation of SMEs in the turbulent
environment (e.g. Davis and Meunier, 2011; Bevan and Estrin, 2004). Many of
them are connected with the political risk as recent change of government in
Poland or major disruptions such us the exit by the United Kingdom from the
European Union (Brexit1). Therefore, it can be stated turbulent environment
understood as a sudden change in the environment, even if shift in economic
situation (Oviatt and McDougall, 2004), is still difficult to quantify (Jermier, 1982).

2. Research aims & methodology
The main purpose of the article is to investigate whether and how recent
political change in Poland caused uncertainty among entrepreneurs and influence
their willingness to internationalise. The companies search for new sources of
revenues and ways for mitigate risk related to the legal and economic uncertainty
created by successive changing government teams.
1. Why Polish small and medium-sized enterprises decides to increase their
involvement in international markets after the change of the government
party? What factors influence their decision in that context?
2. How Polish enterprises internationalise? What are the main trends and
the sources of knowledge about foreign market and possibilities to diversify SMEs operations?
3. What is the role of the Polish government (and its specifically designed
bodies) in the internationalisation assistance.
Qualitative method will be used in order to understand how entrepreneurs are
pursuing internationalisation process. The emergent theory approach (grounded
theory design) is used in this document (Bryant and Charmaz, 2007). It consists
in the saturation sampling model – in order to generalize it is important to explore
unknown area. Emergent theory focus on replicability, reliability and validity to
ensure that data coverage is fulfilled (Bernard, 2011; Johnson, 1991; Morse et al.,
2002).
Taking into consideration complexity of the aims and interactions between
entrepreneurs and environment qualitative method is pointed by Flick (2014),
where the purpose is to discover a new phenomenon. In doing this research,
respondents who owns their businesses will be able to introduce critical factors
of internationalisation and how they affect with the environment. Uncertainty
1

The United Kingdom referendum which took place on 23 June, 2016. Referendum resulted in
an overall vote to leave EU by Great Britain (Wheeler and Hunt, 2016).

72

Zeszyt 9 Programu Top 15

caused by turbulent environment in business area is a broad topic. That is why
study will focus on 8 companies from different sectors (high-tech, IT, hospitality,
manufacturing) in order to gain understanding how those disruptions affect
them.

3. Turbulent environment – the case of Poland
In the late 2015 the right-wing party Law and Justice (PiS) won the government
elections. They prioritized expensive social spending that were crucial to win. It
is the first time of post-communist Poland that a single political party secured
a parliamentary majority, winning 235 seats in the 460-member Sejm (powerful
lower chamber of parliament). Therefore, it can be said that PiS can enforce
almost every act they want to [precisely – they do not have a constitutional
majority and thus are limited by the Constitution]. Their promises are much more
expensive (for example reduced retirement age which will come into force very
soon) than previous ruling party so they want to impose additional taxes on the
companies (such as SMEs, foreign investors and banks) as well as citizens (Ash,
2015). This situation caused anxiety among the entrepreneurs. One of the best
indicators highlighting turbulence of the environment is stock exchange capital
outflow. Since the election (October) to December, Poland’s main stock exchange
index has fallen 17.5%, as well as price of its 10-year debt (GPW, 2018). Investors
fear that new administration will squeeze business to fund expensive election
promises (Forster, 2018). The importance and legitimacy were noticed by the
European Commission which announced that they will start monitoring of the
government (Crisp and Day, 2017). At this time (January 2016), Polish currency
achieved 4-year low versus euro (Reuters, 2016). At the end, EU top court orders
Poland to stop logging in Białowieża forest, but Polish government is ignoring the
order and at the same time gives the possibility (The Guardian, 2017).
Above mentioned disruptions may affect the environment of SMEs. This
issue is still ongoing and there is no research how this turbulence in environment
affects Polish SMEs, whereas those companies produces almost 50% of the
national GDP (PARP, http).

4. Internationalisation strategies
Firstly, it is important to say, that world is expecting an unprecedented
intensification of economic connection. It is created by globalization phenomenon,
and yet, scholars put different concepts about this topic (e.g. Held, Glodbrat and
Perration, 1999). International free trade agreements and bodies such as NAFTA
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facilitate internationalisation of the SMEs2. Entrepreneurs are aware of the
opportunities given by the free market and they are actively involved in market
scanning (Mainela and Puhakka, 2008).
Internationalisation can be defined as a process in which firms increase
their activities in international operations (Welch and Loustrainen, 1988). While
foreign markets seem to be attractive for companies, they are also present in
competitive challenges (Doz and Prahalad, 1987). Companies have different
internationalisation strategies – the most popular: Uppsala and Born Global, will
be examined.
The Uppsala model is a concept created by Johanson and WiedersheimPaul (1975). This model is based on different steps that describe firm’s level
of internationalisation. Firstly, company initiate process by direct exporting to
foreign country. The next step involves establishment of the sales subsidiaries in
a foreign country and in the last stage, firm creates a manufacturing facility abroad.
The common pattern shows, when company successfully internationalize to one
country (in the Uppsala model it is neighbour country with similar economy)
enterprise is willing to internationalize to similar country again to avoid risk in
local environment.
Several reasons are in favour of internationalisation beginning by the
exporting. This way of entry mode is the cheapest, simplest and quickest way
(Leonidou et al., 2010). At the same time, export is a risky activity, because
company needs to operate in an uncertain environment.
According to the research, most of the Polish SMEs are starting internationalisation process through exporting – the first stage of Uppsala model. SMEs
want to start from the exporting activities because it requires small investments
and exit costs are also low (Leonidou et al., 2010). It could be confirmed by the
several citations of executives below:
I know what Uppsala model is, and yes, it might be confirmed by the activities
of my competition. I can be a great example too! After commencement
of the cooperation with UK universities and motels, we started similar cooperation
with Germans and now we are planning the same with Spanish ones.
CEO A
Surprisingly, one of the respondents used more advanced form of
internationalisation, a joint – venture with the UK company. In the broadcasting
sector clients have to trust service providers because of the fact that this is
2

SMEs represent 99% of all business in the EU. Descriptive definition is attached in the
Appendix 1.
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mostly a live streaming. As Doz and Prahalad (1987) suggested, apart from the
lucrative benefits, companies in the process of internationalisation need to face
difficult competition. CEO G could avoid this failure by using external knowledge
sources of experts who operates in particular industry in UK.
We started from our contacts but it comes out that despite being a leader
in our home market we are Poles and British entrepreneurs don’t want to trust us.
For this reason, we have created JV with Brits only because of the trust issues.
CEO G
Decision was imposed by the market and culture issues whereas Brits are
more willing to trust local managers than expats (Banai and Reisel, 1999). CEO
G mentioned, that they finally started being noticed by customers.
Uppsala model was challenged by Autio, Sapienza and Almeida (2000) – who
found that SMEs can accelerate internationalisation process than model suggests.
Companies which develop their activities faster are called “Born Global” – term
used for the first time by Welch and Luostarinen (1988). Bell et al. (2003),
suggests that enterprises are oriented internationally since their establishment
and are managed to achieve high internationalisation degree within 6 years. Oviat
and Mc Dougall (2005, p. 540) defines born global as: “a business organization
that, from inception, seeks to derive significant competitive advantage from the
use of resources and the sale of outputs in multiple countries”.
SMEs need assistance in management, financing and aid with transformation
from small family business into more structured firm. While there is a clear need
for assistance within SME sector, there is indication that limited assistance
is provided (Grabowski, 2003; Mazurek-Kucharska, 2008). As it comes out,
conducted research confirms other studies that just a few entrepreneurs applied
and received financial aid from government. There might be several reasons of
that. The accessibility could be measured in actual use of programs – 6.5% of
respondents in Klonowski (2010) survey admitted to have any experience with
government support programmers. This creates complex problem of trust and
development of the entrepreneurship. Government needs to change its policy to
overcome them.
There are a few programs, but it is constantly changing. I know it from TV
or advertisements in newspaper. I have to admit that I am not familiar
which institution could help me with what. I think, Poland should take as a role
model UK, whereas Companies House works just perfect with information.
CEO C
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In addition, CEO A has used business incubator established by Polish
Ministry of Development. Main ideas of this institution might be helpful for
young enterprises – there is no monthly (obligatory) insurance costs, lack of
income tax CIT etc.
I used incubator in my home town, rural areas, and they wanted me to pay
a few hundreds PLN every month. It is a nonsense, because I could use another
commercial and professional incubator for the same price with much more potential
and perspectives. At the end we resigned from their services and then moved our
business to Warsaw to work on our own. They are using EU grants
but this money goes somewhere else…
CEO A
Generally speaking, because of the negative experiences, entrepreneurs are
aware that governmental bodies are not helpful and therefore they prefer not to
lose time by cooperating with those institutions. Lack of incompetence of PARP
(Polish Entrepreneurship Agency) staff also surprised most of the executives.
Polish government created hundreds of independent and dependent agencies and
in the same time have not provided sufficient information about these bodies.
Entrepreneurs would like to cooperate with them, but others’ experiences
spreaded by word of mouth successfully scare away from prospective cooperation.
This is another important issue to collaborate on.

5. Internationalisation motives of Polish entrepreneurs
There is an assumption that SMEs has different motives for internationalisation
than large companies. Hollensen (2008) divided motives into proactive and
reactive. Proactive are those based on internal decisions based on perceiving and
chasing market opportunities, therefore competitive advantage could be gained
by integration of company’s resources (Stewart and McAuley, 1999). Reactive
motives come from passive behaviour of the company which is connected to the
pressure or turbulence in country of origin or foreign markets (Hollensen, 2008).
The most common among proactive motives are: managerial initiatives,
technology patents, uniqueness of the resources, market opportunities, economy
of scale, tax benefits and market information. On the other hand, domestic market
creates tension to internationalize as well, for instance high competitive pressure,
small domestic market, excess capacity or overproduction (Hollensen, 2008).
Only 6% of Polish SMEs engaged in international trade with non-EU
countries in 2016 (Eurostat, 2016). The proportion of SMEs involved in intra-EU
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exports was 29% lower than EU average (European Commission Report, 2017).
One of the reasons is single-market directives wait for translation about the
standardization of EU market which is 50% higher in comparison to EU average
(European Commission Report, 2015). This is another issue which should be
noticed by the Polish government.
Answers can be divided into external and internal motives in terms of the
countries. A very similar themes could be observed in respondents’ answers.
People were enthusiastic about the internationalisation. External motives
are concerning two main aspects: money and new market. Respondents were
indicating additional sources of revenue as an important factor. Entrepreneurs
believe that they can earn and learn much more abroad which confirms Cool and
Schendel (1988) hypothesis. By using Polish, highly skilled workforce, they can
take order from different country and add a margin. This can be seen especially
in high-tech industry (CEO H).
Imagine this: my employee is working for 150PLN/h for client in Poland.
By searching the internet, we found an interesting and quiet easy project.
For the same thing in Poland we would charge about 400 PLN and in Switzerland
they gave us 400 CHF which is four times more, and my employee
is still charging 150PLN.
CEO H

6. International environment and its turbulent subcategory
The definition of the business environment is “the international context in
which firms are embedded” (Adler, 1997, p. 397). Scholars also add interrelated
dimensions for example economic and political aspects (Guisinger, 2010). As
Scott, Corman and Cheney (2006 p. 21) points out: “Every organisation exists
in a specific physical, cultural and social environment to which it must adapt. No
organisation is self-sufficient: “all depend for survival on the types of relations
they establish with the larger systems of which they are a part.”
Covin and Slevin (1991) indicated that contextual factors can affect
success of the entrepreneurial activities. Environmental disruptions can affect
the entrepreneurship – performance relationship (Zahra 1993), but the most
important are conditions in home market. Kogut (1983) argued, that international
diversification brings economy of scale as well as economy of scope and learning.
Korbin (1982), continues that successful companies which operate in the
multinational environment are able to standardized products and coordinate crucial
resources (such as R&D) are achieving high efficiency to further development.
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Generally speaking, global market is following punctuated pattern, by
changing through small steps is occasionally interrupted by a dominant event.
“Globalization 3.0” could be a proper example here. Integration of the market was
at slow pace, when, suddenly internet emerged and completely revolutionized
access to the technology and information (Tushman and Romanelli 1985).
Tushman and Romanelli (1985) classified disruptive changes as a process of
incremental change and reorientation of the system’s structures and control
mechanisms. Therefore, using this distinction, Li and Tallman (2011, p. 1120)
for instance recognize European Union as a “disruptive changes with convergent
effects on globalization, because these events further accelerated the existing
globalization process”.
Sudden change in the environment such as changes in labour market, shift in
economic situation, terrorist acts require special adaptive responses as a part of
company’s strategy. Structure of the industry in which firms operates is important
on the international operations of the new venture – companies either become
international or find competition in their home market (Oviatt and McDougall,
2004). Industry complexity and market turbulence has impact on managerial
decisions. Zahra and Bogner (2000) pointed out heterogeneity (segments
differentiation), industry complexity, dynamism (uncertainty and rate of change)
and hostility (unfavourable business climate as well as immense competitive
intensity) are significant for external environment and are components to market
turbulence. Some of the respondents were deeply concerned about the issues
connected with business environment in Poland.
I am aware that Polish government is making fun of us.
I was scared at the beginning, but now I am ready that one day I woke up
and ruling party will change law effecting my bankruptcy
CEO B
Turbulence has a wide definition. Turbulent environment produces outcomes
which are not entirely quantifiable and generates many qualitative changes, often
impossible to assess (Jermier, 1982; Osborn, 1982). There is also important
insight from Ramirez and Selsky (2016) – companies are leaving the country in
effect of eradicating turbulent environment. What is interesting, in case of Polish
market it also happens to entrepreneurs who has problems by searching a new
employee.
It’s difficult now to find employees who might work in my factory.
Most of simple guys ran to UK or Germany. On the other hand, we have flood
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of Ukrainians who barely speak Polish, and I cannot trust them. If I won’t find
a new employee in my hometown [Warsaw] I will relocate business abroad.
CEO E

It needs to be highlighted, that entrepreneurs are perceiving environment
as an unstable and, more importantly, hostile for their future operations. Some of
them want to relocate core business abroad because of the conducted (emigration
but not only) policy. This confirms hypothesis from previous researches. For
example, when a management board consider home environment as a turbulent
they are likely to increase exporting activities and improve its performance (Zahra
et al., 1997). As respondents mentioned, the market is undergoing a constant and
unpredictable change.
Since PiS rules, two of my colleagues bankrupted. Staff at government bodies
changed and there is a big mess and disorder in those institutions.
Its obvious for us that it is government’s fault, but its pointless to start a dispute,
because you will not win with this institutions, or dispute will last 10 years.
CEO C

7. Why Polish enterprises are considering internationalisation
in the turbulent environment created by the political shift?
What are the critical factors?
Polish society is divided in two businessman’s profiles. Younger generation
born in 80’ are open and willing to trust. On the contrary, older businessman tend
to be more reserved and influenced by the Soviet-style regime (Ryan, 2006). The
most important issue for all of the respondents is DSO – days sales outstanding. It
means that company needs to wait a long time (even 4 months) to receive money.
This is important especially for small SMEs, whereas liquidity and cash flow is
important to survive. According to Atradius (2016, p. 3), 85% of respondents in
Poland reported late payments in B2B sectors in 2015. As survey shows, DSO
average is at the level of 71 days whereas record in Eastern Europe is 57 days.
This is a dangerous issue for small start-ups
I don’t understand why people are not paying us in time. As a start-up
we need money to survive and its difficult in this situation. Most of our contracts
are within 1000–3000 PLN which is not much, but every penny matters.
I won’t claim this money and count aggregated interest rates, because you need
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to wait 2 years for court hearing. I believe there is a “payment chain” that starts
from big company and its contractors in delays ad it goes and on and on.
CEO H
H continues that there are also positive sides of business environment in
Poland. As SBU (2015) report indicate Poland is performing very well in the
access to finance by SMEs and made progress in comparison to other countries
within the Europe. Survey shows that there might be two reasons of late payment
– liquidity issues of customers and financial advantage of contractors in B2B
deals, as mentioned above (Atradius, 2016).
“Thankfully, financial institutions in Poland are happy to help SMEs like we.
We have possibility to receive credit up to 20 000 PLN so I can pay for everything
else, while we are waiting for money from finished projects.”
CEO H
Previous findings confirm respondents’ answers. In addition to his fact,
turbulent environment is creating more problems than delay in payments.
We are trying to cooperate with our clients, but recently we needed to hire
a law firm. Clients are creating newer and more complicated agreements than ever
before. That’s creating delays again. Political swift introduce to us, businessman
era of uncertainty. Because of that, companies want to use law firms and complex
agreements as a safeguards.
CEO E

8. Conclusions
The first question shows that respondents found many ways how
internationalisation and turbulent environment is perceived by entrepreneurs.
The main motivation of internationalisation is better revenues for the same
work. Respondents indicated that they gained a new knowledge which they
used in home market. An interesting theme is mentioned by the majority of
entrepreneurs which was not clearly stated in literature, despite using most
reliable and objective sources. Respondents mentioned business culture as a big
issue which is considered as one of the reason to find foreign clients.
Second question confirmed most of the literature findings – Polish SMEs
starts its internationalisation activities mostly from using their personal network,
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word of mouth and development of export (Uppsala model). SMEs does not want
to invest heavily at the beginning in such activities, so in any emergency situation
it can exit without larger damage of the resources. For example, CEO of hi-tech
company found the way to enter Swiss market using internet and well-known
webpages which gathers freelancers, and therefore he contacted Swiss Chamber
of Commerce. Only one respondent created joint venture with a British company,
but it was motivated by the specifics of the sector.
Third question correlation between internationalisation of SMEs and Polish
government (assistance programs) were investigated. Study shows there is more
than few hundreds of fragmented governmental bodies (or independent, related
to government), despite this fact, most of the respondents have not used (or
received) government help (despite – failed – attempts). The assistance is too
fragmented and entrepreneurs has difficulties with access to the information.
Only one entrepreneur used financial aid and basic business advisory given by
the government. Respondents were critical in description of their experiences.

9. Managerial recommendations
Increase awareness about support programmes – SMEs which are specialising
in one subject should research for body which is created to help them. Companies
are ready to cooperate but are not informed yet whom they should ask.
Entrepreneurs should pursue analysis before entering new markets – prior
any investment, entrepreneurs should research potential clients and business
partners to estimate demand and mitigate risk. Therefore, SMEs might be
encouraged to invest more and pursue new export activities.
Entrepreneurs should widen legalese knowledge – properly stated contracts (both
domestic and international) may create confidence in entrepreneurs’ perception
of internationalisation. Contracts are more popular, as well as mediation. Internet
offers a range of free and credible knowledge about the international trade or
commercial law. Also, governments3 provide legal advisory.
Expanding network activities – as literature review highlights and respondents
confirms – network in the potential country is important. If entrepreneur has no
knowledge about the foreign market, and no network at all, contacts with the
Chamber of Commerce is proposed. For example BPCC4 is an independent body
which is successfully connecting companies from UK and Poland.
3

4

For example, in the United Kingdom – Intellectual Property Office gives a range of free legal
advisory for entrepreneurs.
British Polish Chamber of Commerce, based in London and Gdańsk.

Mateusz Bodio, When the storm comes – run!…

81

10. Limitations and further research
The world limit is the major limitation in dissertation. Since topic is broad and
depth of analysis it should go further, especially in the critically reviews of Polish
institutions and recent changes. Additionally, during the creation of this dissertation
new event – Brexit took place and its impact on Polish SMEs is not yet studied. The
time frame limited study only to 10 interviews, that is why more representative
sample could generalize and confirm findings, however, methodological approach
was to overcome biases and provide most reliable information.
Business environment consist of more than just a few players. Every sector
has its own specifics (as study highlighted) and deeper investigation how sectors
reacts to a turbulent environment and how different members helps each other
to manage it. Additional research is needed to explore how SMEs as well as new
entrants creates value based on Polish workforce.

Bibliography
Accaglobal.com. (2018). Available at: http://www.accaglobal.com/content/dam/acca/global/PDF-technical/small-business/pol-tp-sicee.pdf (21.05.2018).
Adler, E. (1997). Seizing the Middle Ground. European Journal of International Relations,
3(3): 319–363.
Adler, N. (1986). International dimensions of organizational behavior. The International
Executive, 28(1): 31–32.
Advantageaustria.org. (2018). http://www.advantageaustria.org/zentral/news/aktuell/
Austria_-_2017_SBA_Fact_Sheet.pdf (21.05.2018).
Ash, T.G. (2015). Poland has survived worse than this shift to conservatism. Don’t despair,
http://www.theguardian.com/commentisfree/2015/oct/26/poland-election-survivedworse-orbanisation (2.08. 2016).
Autio, E., Sapienza, H.J. and Almeida, J.G. (2000). Effects Of Age At Entry, Knowledge
Intensity, And Imitability On International Growth. Academy of Management Journal,
43(5): 909–924, doi: 10.2307/1556419.
Banai, M. and Reisel, W.D. (1999). Would you trust your foreign manager? An empirical investigation. The International Journal of Human Resource Management, 10(3):
477–487, doi: 10.1080/095851999340431.
Bell, J., McNaughton, R., Young, S. and Crick, D. (2003). Towards an integrative model of
small firm internationalization. Journal of International Entrepreneurship, 1: 339–362.
Bernard, A.B. and Wagner, J. (2001) Export entry and exit by German firms.
Weltwirtschaftliches Archiv, 137(1): 105–123, doi: 10.1007/bf02707602.
Bernard, R.H. and Bernard, H. (2011). Research methods in anthropology: Qualitative and
quantitative approaches. Walnut Creek, CA: AltaMira Press, U.S.
Bevan, A.A. and Estrin, S. (2004) The determinants of foreign direct investment into
European transition economies. Journal of Comparative Economics, 32(4): 775–787,
doi: 10.1016/j.jce.2004.08.006.

82

Zeszyt 9 Programu Top 15

Bilans płatniczy Polski w maju 2016 r. (2016). http://www.nbp.pl/statystyka/wstepne/
bilansplatniczy.pdf (2.08.2016).
Bryant, A. and Charmaz, K. (2007). The SAGE Handbook of Grounded Theory. Sage
Publications.
Cool, K. and Schendel, D. (1988). Performance differences among strategic group members. Strategic Management Journal, 9(3): 207–223.
Covin, J.G. and Slevin, D.P. (1989). Strategic management of small firms in hostile and
benign environments. Strategic Management Journal, 10(1): 75–87, doi: 10.1002/
smj.4250100107.
Crisp, J. and Day, M. (2017). Poland ‘very close’ to having voting rights stripped if reforms
aren’t halted, EU warns, http://www.telegraph.co.uk/news/2017/07/19/poland-threatened-unprecedented-loss-eu-voting-rights-court/ (24.09. 2017).
CSO, Cso.ie. (2018). Census 2011 Preliminary Report – CSO – Central Statistics Office.
[online] Available at: http://www.cso.ie/en/census/census2011reports/census2011preliminaryreport/ (16.05.2018).
Davis, C.L. and Meunier, S. (2011) ‘Business as usual? Economic responses to political
tensions’, American Journal of Political Science, 55(3): 628–646, doi: 10.1111/j.15405907.2010.00507.x
Doz, Y. and Prahalad, C. (1986). Controlled variety: A challenge for human resource management in the MNC. Human Resource Management, 25(1): 55–71.
Economist.com (2017). https://www.economist.com/blogs/economist-explains/2017/07/
economist-explains-25 (24.9.2017).
Editorial, R. (2016). UPDATE 3-Poland sees zloty turbulence at start of week after S&P downgrade. Available at: http://www.reuters.com/article/poland-rating-idUSL8N15009F
(2.9.2016).
European Commission Report SBA fact sheet (2015).
European Commission Report SBA fact sheet (2017).
Forster, K. (2018). What a Conservative win in the general election means for the NHS.
The Independent, https://www.independent.co.uk/news/health/nhs-election-2017-jeremy-hunt-conservative-win-health-service-a7722461.html (16.05.2018).
Forster, K. (2018). What a Conservative win in the general election means for the NHS. The
Independent. Available at: https://www.independent.co.uk/news/health/nhs-election2017-jeremy-hunt-conservative-win-health-service-a7722461.html (21.05.2018).
Ft.com. (2017). Poland returns from the cold for bond investors, https://www.ft.com/content/b0fc2f20-5696-11e7-80b6-9bfa4c1f83d2 (24.9.2017).
Grabowski, M. et al. (2003). Usługi wspierające mikroprzedsiębiorstwa, małe przedsiębiorstwa i samozatrudnionych. Warsaw: Global Partners for Economic Development.
Guisinger, S. (2010). From OLI to OLMA: Incorporating higher levels of environmental and structural complexity into the eclectic paradigm. International Journal of the
Economics of Business, doi: 10.1080/13571510110051487
Held, D., McGrew, A., Goldblatt, D. and Perraton, J. (1999). Global transformations:
Politics, economics and culture. Cambridge, UK: Polity Press.
Hollensen, S. (2008) Essentials of global marketing. Harlow, England: Financial Times
Prentice Hall.
GPW (2018). https://www.gpw.pl/indeks?isin=PL9999999987 (21.05.2018).

Mateusz Bodio, When the storm comes – run!…

83

Jermier, J. (1982). Ecological hazards and organizational behavior: A study of dangerous urban space-time zones, Human Organization, 41(3): 198–207, doi: 10.17730/
humo.41.3.7jnj7u0501140594
Johannisson, B. (1995). Paradigms and entrepreneurial networks – some methodological
challenges. Entrepreneurship and Regional Development, 7(3): 215–232.
Johanson, J. and Wiedersheim-Paul, F. (1975). The Internationalization Of The Firm ?
Four Swedish Cases. Journal of Management Studies, 12(3): 305–323, doi: 10.1111/
j.1467-6486.1975.tb00514.x.
Johnson, J.C. (ed.) (1991). Selecting Ethnographic informants. United States: Sage
Publications
Klonowski, D. (2010). The effectiveness of government-sponsored programmes in supporting the SME sector in Poland. Post-Communist Economies, 22(2): 229–245, doi:
10.1080/14631371003740738.
Kogut, B. (1985). Designing global strategies: Comparative and competitive value added
chains. Sloan Management Review, 27: 15–82.
Korbin, S. (1982). Managing Political Risk Assessment: Strategic Responses to Environmental
Changes. Berkeley, CA: University of California Press.
Leonidou, L.C., Katsikeas, C.S. and Coudounaris, D.N. (2010). Five decades of business research into exporting: A bibliographic analysis’, Journal of International
Management, 16(1): 78–91, doi: 10.1016/j.intman.2009.06.001
Li, S. and Tallman, S. (2011). MNC strategies, exogenous shocks, and performance outcomes. Strategic Management Journal, 32(10): 1119–1127.
Mainela, T. and Puhakka, V. (2008). Embeddedness and networking as drivers in developing an international joint venture. Scandinavian Journal of Management, 24(1): 17–32,
doi: 10.1016/j.scaman.2007.10.002.
Mazurek-Kucharska, B., Block, A. and Wojtczuk-Turek, A. (2008). Społeczne determinanty
innowacyjności
przedsiębiorstw,
https://www.efs.2007-2013.gov.pl/
AnalizyRaportyPodsumowania/baza_projektow_badawczych_efs/Documents/
Raport_Spoleczne_determinanty_innowacyjnosci_raport05042011.pdf
Meyer, K. and Gelbuda, M. (2006). Process perspectives in international business
research in CEE. Management International Review, 46(2): 143–164.
Morse, J.M., Barrett, M., Mayan, M., Olson, K. and Spiers, J. (2002). Verification strategies for establishing reliability and validity in qualitative research. Int. J. Qual. Meth.,
1(2): 1–19.
Osborn, R.N. (1976). The search for environmental complexity. Human Relations, 29(2):
179–191, doi: 10.1177/001872677602900207.
Oviatt, B.M. and McDougall, P.P. (2004). Toward a theory of international new ventures. Journal of International Business Studies, 36(1): 29–41, doi: 10.1057/palgrave.
jibs.8400128.
Oviatt, B.M. and McDougall, P.P. (2005). Defining international entrepreneurship and
modeling the speed of internationalization. Entrepreneurship Theory and Practice,
29(5): 537–554, doi: 10.1111/j.1540-6520.2005.00097.x
Ramírez, R. and Selsky, J.W. (2016). Strategic planning in turbulent environments: A social
ecology approach to scenarios. Long Range Planning, 49(1): 90–102, doi: 10.1016/j.
lrp.2014.09.002

84

Zeszyt 9 Programu Top 15

Rankin, J. and Smith, A.D. (2016) Poland gets official warning from EU over constitutional
court changes, https://www.theguardian.com/world/2016/jun/01/poland-gets-officialwarning-from-eu-over-constitutional-court-changes (2.8. 2016).
Ryan, L.V. (2006). Current ethical issues in polish HRM. Journal of Business Ethics,
66(2 – 3): 273–290, doi: 10.1007/s10551-005-5598-7
Schneider, B., Goldstein, H. and Smith, D. (1995). The ASA Framework: An Update.
Personnel Psychology, 48(4): 747–773.
Scott, C., Corman, S. and Cheney, G. (1998). Development of a Structurational Model of
Identification in the Organization. Communication Theory, 8(3): 298–336.
Stewart, D. and McAuley, A. (1999). The Effects of Export Stimulation: Implications for
Export Performance. Journal of Marketing Management, 15(6): 50–518.
The Guardian (2017). https://www.theguardian.com/environment/2017/jul/28/eu-courtorders-poland-to-stop-logging-in-bialowieza-forest
Toyne, B. and Nigh, D. (eds.) (1995) International business: An emerging vision, Vol. 1.
United States: University of South Carolina Press.
Tushman, M.L., Newman, W.H. and Romanelli, E. (1986). Convergence and upheaval:
Managing the unsteady pace of organizational evolution. California Management
Review, 29(1): 29–44, doi: 10.2307/41165225.
Virany, B., Tushman, M. and Romanelli, E. (1985). A Longitudinal Study of the Determinants
and Effects of Executive Succession. Academy of Management Proceedings, 1: 186–190.
Welch, L. and Luostarinen, R. (1988). Internationalization – evolution of a concept. Journal
of General Management, 14(2): 34–55.
Wheeler, B. and Hunt, A. (2016). Brexit: All you need to know about the UK leaving the EU,
http://www.bbc.com/news/uk-politics-32810887 (2.8.2016).
Zahra, S.A. and Bogner, W.C. (2000). Technology strategy and software new ventures’
performance. Journal of Business Venturing, 15(2): 135–173, doi: 10.1016/s08839026(98)00009-3
Zahra, S.A., Neubaum, D.O. and Huse, M. (1997). The effect of the environment on export
performance among telecommunications new ventures. Entrepreneurship Theory and
Practice, 22(1): 25–46.
Internet sources:
Polish Agency for Enterprise Development (PARP) – http://en.parp.gov.pl
Eurostat – http://ec.europa.eu/eurostat
Euromonitor – http://www.euromonitor.com
Atradius – www.atradius.pl

